] BC)‘TAI C,HiNH
TRUONG PH TAI CHINH-MARKETING

LY LICH KHOA HQC
GIANG VIEN, VIEN CHUC

1. Ho va tén: NGUYEN XUAN TRUONG

2. Nam sinh: 1967 3. Nam/Nir: Nam
4. Hoc ham: Néam dugc phong:
Hoc vi: Tién si Nam dat hoc vi: 2003; 2015
5. Linh vuc nghién ciru trong 5 nim gan day:
Khoa hoc Ty nhién [ Khoa hoc K¥ thuat va Cong nghé ]
Khoahoc Xahdéi m Khoa hoc Nhan van L]
6. Chirc danh khoa hoc: Giang vién chinh Chirc vu hién nay: Truong Khoa Marketing
7. Dia chi nha riéng: 105/1 Binh Qudi, P. 27, Binh Thanh, TP. HCM
bién thoai NR: ; CQ: : Mobile: 0913 905 997
E-mail: ts.truong@ufm.edu.vn; ts.truong@gamail.com

Cin cuwéce cong dan sd: 027067000090, cap ngay 10/7/2021

8. Pon vi 1am viéc cia ca nhan:

Tén don vi: Khoa Marketing, Truong Pai hoc Tai chinh - Marketing
bién thoai: 0913905997 : Fax: ; Website: htttp://www. ufm.edu.vn

9. Qua trinh dao tao

Bac dao tao Noi dao tao Chuyén nganh Nam tot
nghiép

Ky su DPai hoc Nong nghiép I K§¥ su Néng hoa 1991

Cu nhan Dai hoc Kinh té TP. H6 Chi Minh | Ctr nhan Quan tri kinh doanh 1998

- : : , Thac si Quan tri Kinh doanh
Thac si United Business Instutute (Bi) (Mater of Business Administration) 2008
S A A Tién si Nong nghiép
Tién si Vién Khoa hoc KTNN mién Nam (Doctor of Phylosophy in Agriculture) 2002
Tién st Ifugao State University Tién si Khoa hoc vé quan ly 2015
(Philippin) (Doctor of Phylosophy in Management)

Cu nhan Dai hoc Pa Ning Cir nhan ngon ngit Anh 2022

Chimg chi  Hoc vién hanh chinh quoc gia Chirng chi boi dudng cap vu 2020

Chting chi  Pai hoc su pham TP. HCM Giang vién hang II 2017

Chung chi  Pai hoc su pham Ha No6i Nghiép vu su pham cho giang vién 2015

Chung chi  DPai hoc Qudc gia TP. HCM Nghiép vu GD theo hoc ché tin chi 2013
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Chung chi

bai hoc su pham TP. HCM

Ung dung tin hoc co ban

2016

Chung chi

bai hoc Vinh

Tiéng Anh trinh 46 B1

2017

10. Trinh dd ngoai ngir

1T Tén ngoai ngir Vin bang/chirng chi hodc trinh do twong dwong
Tiéng Anh Ctr nhan ngdn ngir Anh
2  Tin hoc Trinh do Ung dung cong ngh¢ thong tin co ban

11. Qua trinh cbng tac

Thoi gian Vi tri cong tac Linh viee chuyén mon Co quan cong tac
1991-1992 Nghién ctru vién Nghién cuu Vién nghién ctru mid duong
1992-1995 Nghién ctru vién Nghién ctru Trung tam nghién ctru va

phat trién phan bon
1995-2009 Chuyén vién, truong Quan ly Cong ty phan bon Binh Pién
phong, gidm doc
marketing
2009-2010 Giang vién, Giang day, nghién ctu | Trygng Pai hoc Tai chinh —
Tu van doanh nghiép | M arketing
2011-2014 Pho truong bo mon, Giang day, nghién ctru | Tryong Pai hoc Tai chinh —
pho trudng khoa, Tu van doanh nghi€p | Marketing
2015-2016 Truong bo mon Giang day, nghién ctru | Tryong Pai hoc Tai chinh —
Pho trudong khoa, Tu van doanh nghi€p | Marketing
2014-2021 Pho trudng b mon, phu | Giang day, nghién cttu | Tryong Pai hoc Tai chinh —
trach b mon, truong bo | Tu van doanh nghiép | Marketing
mon
2015-2017 Ph6 truong Khoa Giang day, nghién Trudng Pai hoc Tai chinh —
cuu, phé.t trien Chuong Marketing
trinh dao tao, Quén ly
khoa, Tu van doanh
nghiép
2017-nay Truong Khoa Giang day, nghién Truong Pai hoc Tai chinh —
cuu, phé.t trién chu(mg Marketing

trinh dao tao, Quan ly
khoa, Tu van doanh
nghiép

12. Céc cdng trinh KH&CN chit yéu duge cong bd

TT

Tén cong trinh
(bai bao, cong trinh...)

La tac gia/
la dong tac
gia

Noi cong bd
(tén tap chi da dang) bo

Nam cong

1 Tap chi qubc té
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E-commerce Adoption in Distribution: An

1.1 | Empirical Study on Household Businesses | Tac gia chinh Jogrnal of Distribution | Vol.20-No.2
. Science (2022)
in Food and Beverage Industry
The Relationship between Coolness, o
1.2 | Perceived Value and Value Creation: An | Tac gia chinh JS%?QE?L of Distribution é(())lz.lli)-No.Q
Empirical Study of Fashion Distribution
Factors Affecting Industry 4.0 Adoption Journal of Asian
13 in the Curriculum of University Students T4c aia chinh Finance, Economics | VVol.7 No.10,
' in Ho Chi Minh City gla and Business 2020
Factors Affecting Entrepreneurial Journal of Asian
14 Decision of Nascent Entrepreneurs T4c iz Finance, Economics | Vol.7 No.8,
' Belonging Generation Y in Vietnam gla and Business 2020
Factors Affecting Adoption of Industry Journal of Asian
15 4.0 by Small- and Medium-Sized Tic eia chinh Finance, Economics | Vol. 7 No.6,
' Enterprises: A Case in Ho Chi Minh City, gla and Business 2020
Vietnam
Factors That Influence the Intentions to Journal of Asian
- . . L . . Vol. 7 No.4,
1.6 | Revisit Korea of Vietnamese Tourist Tac gia Finance, Economics 2020
and Business
Factors gffectmg _Organlc FOOd : N Journal of Vol. 18 No.7,
1.7 | Purchasing Decisions of Kindergartens in | Pong tac gia e .
N . distribution Science | 2020
Ho Chi Minh City
Factors Impacting on Korean Consumer
. . , L Journal of Vol. 17
1.8 | Goods RurchaSe Decision of Vietnam’s Tac gia distribution Science | No.10, 2019
Generation Z
The Impact of Hallyu 4.0 and Social Journal of Asian Volume 5,
19 Media on Korean Products Purchase Tic oid Finance, Economics | issue3
' Decision of Generation C in Vietnam & and Business August 30
2018
The Impact of social media usage on Hi- GE-International Journal | Volume-3,
1.10 | tech products purchase decision of Tac gia of Management issue-10,
Generation Y in Vietnam. Research. October 2015
2 Tap chi qudc gia
Xéc dinh nhu cau nhan luc quan hé cong iégl)’ 94-
chung trinh d6 dai hoc ctia Cac doanh L. e Tap chi nghién ciru Tai .
21| hghiep trén dia ban thanh phé Hd Chi Tacgia chinh 1 ik Marketing https://doi.org
Minh /10.52932/jfm
Inn. v1i61.69
Su léch pha giita ting truong kinh té va iz s s | S6293,
2.2 | mot s6 bién s6 vi mé & viét nam: thuc Pong tac gia ;I;%)nchl Kinh té va Phat thang
nghiém tir phan tich wavelet 11/2021,
Thuyc trang va nhu cau nhan luc quan hé ) s 22 than
2.3 | cbng chdng caa cac doanh nghiép tai TP. | Pong tac gia Tap chi céng thuong ’ g
POVEVT 12/2019
Ho chi Minh
Darrl‘h gia ch‘at luao’ng s1{1.h vién tot nghi¢p . o Tap chi nghién ciru Tai S05 .1/20_19,
2.4 | dudi goc nhin ctia nguoi st dung lao Dong tac gia chinh - Marketin https://doi.org
dong: Nghién ctru truong hop nganh g /10.52932/jfm
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Marketing ctia Truong Dai hoc Tai chinh- .vi51.118
Marketing
Anh hudng ciia cong nghé 4.0 dén quyét S6 50/2019,
dinh khéi nghiép kinh doanh online cta . A+~ | 50-66
2.5 | sinh vién thanh phé Hd Chi Minh Pdng tac gi4 Ir?f;] ﬁh' &%?Lee?.ﬁgu Tal 1 pitos:/idoi.org
/10.52932/jfm
.vi50.121
Phan tich thuc trang va giai phap nang cap , )
2.6 | chudi gia tri cAy quyt hong Lai Vung tinh | Ddng tac gia ;l(;:ap chi Khoa hoc kinh S6 6(4) 2018
DPong Thap. o §
Giai phap phat trién bén viing chuoi gia tri A A
27 | nhan 1dor Euyen Chau Thanhg, Tinh I§6ng Péng tac gia | 2P chi Nong nghi€pva | ¢4 g/591g
Thap Phat trién nong thon
Cac yeu t6 anh hudng dén quyét dinh mua , A
2.8 | thyc pham hitu co ciia cac truong mam Pong tac gia ;Fr? |I;1 ﬁhl\l/llzr%(};{[?ﬁgcuu Tai S6 45/2018
non trén dia ban TP. H6 Chi Minh. '
2.9 (cl:j:yyterl(}r EZia{I/}ilé?lliIcyanrﬁ gleltiigﬁ};egadglllh Pong tac gia Tap chi Nghic?:n cbu Tai | S6 39,
' . £ 5 : chinh Marketing. thang 5/2017
khach quoc té.
Cfl ¢ yé}l t énh. hu?c:mg fién q“,y.ét .qinh mua L Tap chi Nghién ctru Tai Sé, 26,
2.10 | nong san ngoai nhdp cua nguoi tiéu dung | Tac gia chinh Marketing thang
TP. HO Chi Minh ' 11/2016
, M(? hinh chién luc_rc ma}rketing dia PhUGf}g . o Tap chi Nghién cfra Tai | S6 26,
11 | nham thu hat dén cu va lao dong trinh 46 | Dong tac gia chinh Marketing thang 2/2015
cao tai Vinh Long dén nam 2020. '
Cong dong kinh té Asean: Co hoi, thach Tap chi Nghién ciru Tai | S6 25,
2.12 | thirc va giai phap chu yéu véi Viét Nam. | Tac gia chinh Marketing. thang
12/2014
Thué chong ban phé gia, chong trg cap, tu Tap chi Nghién ctru Tai 36 16
2.13 | vé va giai phap ing pho cho céc doanh Tac gia chinh Marketing. L
AT A thang 7/2013
nghi¢p Viét Nam.
Phét trién nganh hang ca phé, kinh nghiém Chuyén dé Doanh
2.14 | cac nude va bai hoc cho Viét Nam. Tac gia nghiép va Hoi nhap, Tap | 8/2012
chi Pau tu nudc ngoai
Dau tu tryc tiép vao Lao, Tiém nang va co Chuyén dé Doanh
2.15 | hoi. Tac gia nghiép va Hoi nhap, Tap | 8/2012
chi Pau tu nudc ngoai.
Tur Marketing ndi dia dén Marketing toan Tap chi Nghién ctru Tai 611
2.16 | cau, lya chon nao cho cac doanh nghiép Tac gia chinh Marketing. L
o thang 8/2012
Viét Nam.
Chuyép doi co cau kinh té néng nghiép Tap chi Nghi{an cuu Tai 38 788
2.17 gﬁéfé Chi Minh - Thyc trang va giai Téc gia chinh | chinh Marketing. thang 1/2012
Thi truong Lao va cach thirc tham nhap. Tap chi dau tu nudc S6 55&56,
2.18 Tac gia ngoai thang 1-
2/2011
Xuét khau gao 2010 - Mot ndm nhin lai va Tap chi Nghién ciru Tai | o«
2.19 i;c giai phap chién lugc cho nhitng nam Téc gia chinh Marketing. thang 1/2011
290 Lam gi d¢ tham nhap thanh cong thi truong Thc gia Tap chi Bau tu Nudc 12/2010

Campuchia.

ngoai.
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3 | Tham luin hdi thao quéc té
Proceedings the Finance
Factors Affecting Big Data Adoption: An international conference -
- 4 ) Lo g . Publishing
3.1 | Empirical Study in Small and Medium Tac gia chinh | on Business base on House. 2021
Enterprises in Ho Chi Minh City Digital Platform (BDP ’
(411-426)
2021)
Entrepreneurial Intention base on the Proceed_lngs the Finance
) . , international conference L
industry 4.0 platform of the Vietnamese Lo g . Publishing
3.2 ) - . ; Tac gia chinh | on Business base on
Youth: an empirical with factor affecting L House, 2021
- i Digital Platform (BDP
their intentions (468-485)
2021)
Proceedings the Finance
The Intention of Using Smart Home i international conference Publishin
3.3 | Technology: An Empirical Study in Ho bong gia chinh | on Business base on g
S : . House, 2021
Chi Minh City Digital Platform (BDP (589-603)
2021)
Adoption fintech in small and medium Proceedings the second
enterprises in the private sector: A case in international conference Finance
Ho Chi Minh City, Vietnam on the finance - o
L g . Publishing
3.4 Tac gia chinh | accounting for
X . House, 2020
promoting sustainable (410-429)
development in private
sector (FASPS 2020)
The Factors Impacting on Revisit Proceeding: 2019
Intention to Korea of Vietnamese Visitors L International Conference | July 8-10,
3.5 Tac gia .
on Business and 2019
Economics (ICBE2019)
Factors affecting start-up intention of Proceeding: 2019
economics students in the south of L o International Conference | July 8-10,
3.6 : Tac gia chinh .
vietnam on Business and 2019
Economics (ICBE2019)
Factors Affecting Industrial 4.0 Adoption Proceeding: 2019
37 in Small and Medium Enterprises: An T4c qia chinh International Conference | July 8-10,
' Study in Ho Chi Minh City 9 on Business and 2019
Economics (ICBE2019)
Factors Affecting Organic Food Proceeding: 2019
38 Purchasing Decisions of Kindergarten T4c qia chinh International Conference | July 8-10,
' Schools in Ho Chi Minh City, Vietnam g on Business and 2019
Economics (ICBE2019)
Factors Affecting Industry 4.0 Adoption Proceeding: 2019
39 |ON Studying ofSstudents: An Study in T4c qia chinh International Conference | July 8-10,
' Universities in Ho Chi Minh City, g on Business and 2019
Vietnam Economics (ICBE2019)
The Impact of Hallyu 4.0 and Social Proceeding: “2018
3.10 | Media on Korean Products Purchase Tac gia International Conference | June 2018

Decision of Generation C in Vietnam

on Business and
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economic (ICBE 2018)”

4 | Ky yéu Hdi thao c6 xuit ban
Truyén thong Marketing trong thoi dai Ky yéu hoi thao Khoa
41 cong nghiép 4.0 Tc gid hoc Truyén thdng Théng
' g marketing trong thoi dai | 25/12/2020
cong nghiép 4.0
Ung dung dit liéu 16n cho céc doanh Ky yéu hoi thao: [:fng
nghiép vira va nho cua Viét Nam dung céng nghé so trong
L nghién ciru marketing va | Thang
4.2 Tacgia giai phap nang cao chat | 10/2019
lwgng nhén lyc nghién
ctru marketing
Khao sat, danh gia chat lugng cir nhan Ky yéu hoi thao: “Hoan
quan tri marketing cua truong DH Tai thién hé thong quan ly Than
4.3 | chinh - Marketing dudi goc nhin cta Tac gia chinh | chat lugng bén trong & g
. n v Ak X 8/2018
nguoi st dung lao dong cai tién chat lugng dao
ta()?,
44 Chjén luge day, hoc va kiém tra danh gia Téc wid Ky yéu hoi thao cap Théng
' nham dat chuan dau ra & truong 12/2018
45 | Marketing cho doanh nghiép khoi nghiép | .. = .. Ky yéu hoi thao cap Thang
' & truong 10/2018
Chuyén dich co céu kinh té nong nghiép: Nha xuét ban Tong hop
4.6 | Kinh nghi¢ém cac nudc va giai phap cho Tac gia 2012
Viét Nam.
5 Ky yéu Hoi thao khong xuét ban
51 Phuxongkphap day va hoc dé dam bao Téc gia bH Ta'. chinh - 2020
chuan dau ra Marketing
59 Kh70 k}lan cua cac dggnh ,nghlsp vura va Téc gid Dai hoc Ton Dirc Thang 2012
nhé nam 2012 va giai phap ho tro.
Nang cao chét lugng dao tao MBA va sau bai hoc Tai chinh -
5.3 | dai hoc, sau dai hoc — GAc nhin thuc té va | Tac gia Marketing 2014
mot s gidi phap.
Chuong trinh dao tao quéc té can theo L, bai hoc Tai chinh -
>4 huéng tuong dong va khac biét. Tac gia Marketing 2014
5.5 | Toan cau hoa va su thay d6i Marketing Tac gia Khoa Marketing 2014
Thu hat dan cu va lao dong chét lugng cao Vinh Long
5.6 | — Co s0 khoa hoc va kinh nghiém thyc Tac gia 2014
tien.
Mot s6 y tudng marketing trong thu hat Ky yéu hoi thao
5.7 | nguon nhan lyc chat luong cao cho tinh Tac gia chinh | Marketing cap tinh, 2016
Binh Duong giai doan 2016-2020. Binh Duong
58 Chuan nang lyc nghé Marketing Téc gia Ky yeu_h(_)l thao khoa 2015
Marketing
5.9 | Thuc trang ngudn nhan lyc Digital Tac gia Ky yéu hoi thao Truong | 2016
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Marketing tai cac doanh nghiép trén dia

PH Tai chinh -

ban TP. H6 Chi Minh Marketing
Thyc trang hoat dong Digital Marketing Ky yéu hoi thao Trudng
5.10 | tai cac doanh nghiép trén dia ban TP. H6 | Tac gia PH Tai chinh - 2016
Chi Minh Marketing
6 Céc loai an pham khac

13. S6 lrgng viin bing bao hd sé hiru tri tué phat minh, sang ché da dwoc cp (néu co)

1T

Tén va noi dung van bang

Nam cap van bang

1

2

14. S6 hrgng cong trinh, két qua nghién ciru dwoc ap dung trong thwe tién (néu c6)

TT Tén cbng trinh Hinh thire, quy mo, dia chi ap dung Thoi gian
1
15. Céc dé tai, dy dn, nhiém vu KH&CN di chii tri hodc tham gia (néu cd)
Thoi Thuge Chuong |  Tinh trang
‘ gian_ trinh (néu co) (da nghi¢m
TT | Tén dé tai, dw an, nhiém vu KH&CN da chu tri (bat dau thu, xép loai)
- ket
thuc)
Pé an xay dyung chuong trinh dao tao chuyén nganh
151 Truyén thdng marketing chat lugng cao trinh d6 dai hoc 1072020 5/2021 bat
15.2 Céc yéu t? anhA hlfO’l’lg dén quyét dinh khoi nghiép cta céac 3/2020 1212020 Pat
doanh nhén thé hé Y
Xac dinh nhu cau nhan lyc chuyén nganh quan hé cong
15.3 | chung trinh d¢ dai hoc tai cac doanh nghiép trén dia ban 8/2019 5/2020 Kha
thanh pho H6 Chi Minh
15.4 beé an mo ghuong trln'h chat lL_r(_mg cao, bac cao dang 412019 8/2019 Gisi
chuyén nganh quan tri marketing
Danh gia chat lugng sinh vién tot nghi€p dudi goc nhin
15.5 | cta nguoi sir dung lao dong: Nghién ctru trudong hop 2018 Gioi
nganh marketing cua truong PH Tai chinh - marketing
15.6 Phan tich va giai phap phat trién bén vimg chudi gia tri 2017 Dé tai cap Kha
' nhan Idor huyén Chau Thanh, tinh BDong Thap huyén
Thyec trang nhan lyc Digital Marketing giai doan 2010- P2 t3i i
15.7 | 2015 va Nhu cau nhan lyc Digital Marketing cia cac 2017 truon p Gioi
doanh nghiép trén dia ban TP. HCM giai doan 2016-2020 &
A ax e 2 TP Dé tai nhénh -
158 Chq Phlem dektal 1"lha1‘.lh. Chuyén dich co cau kinh t€ ndong 2012 Thude d? tai Gisi
nghi¢p TP. HO Chi Minh A s X
cap thanh pho
Pé an Xay dung chuong trinh dao tao MBA chuyén Z \ .
15.9 nganh Marketing 2013 Cap truong Gio1
1510 Marketing thu hut dan cu va lao dong chat luong cao tai 2014 Pé tai nhanh - Kha

Vinh Long dén nim 2020

Thudc dé tai

719




cap tinh

Marketing dia phuong thu hut lao dong chat luong cao

Dé tai nhanh -

15.11 inh Binh Duong 2016 ThuAQc fie tai Kha
cap tinh
15,17 | Pénh gid tic dong clia gia nhap WTO dén kinh té x4 hoi 2011- Tinh Binh Gidi
' cua Binh phudc va diéu chinh nhiém vu cho phu hop 2012 Phuoc

16. CAc gi4o trinh, sach, tai liéu giang day di bién soan, bién dich (néu cd)

Tén gido trinh, sdch, tai liéu giang day da chu bién

Nam xuat ban, Nha xuat bdn

16.1 | Khoi nghiép va doi moi
16.2 | Nghién ctru marketing 2020, NXB Thanh Nién
16.3 | Phét trién san pham maéi 2020, NXB Thanh Nién
16.4 | Hanh vi nguoi tiéu dung 2020, NXB Thanh Nién
Tén gido trinh, s&ch, tai liéu giang day da tham gia Ndm xudt ban, Nha xudt ban
16.5 | Thong ké nang cao - cta dai hoc Leyte State University 2013, NXB Tai chinh
(Philippin)
16.6 | Quan tri kénh phan phdi — DH Tai chinh Marketing 2013, NXB Tai chinh
16.7 | Nguyén ly marketing 2016, NXB tai chinh
Tén sach chuyén khao da chu bién
16.8 | SO tay str dung phan bon NXB Nong Nghi¢p, 2000
16.9 | K¥ thuét bon phéan cho cdy ca phé NXB Nong Nghi¢p, 1999
16.10 | Phan bon vi lugng va si€u vi lugng NXB Noéng Nghi¢p, 2005

17. Giai thwéng khoa hoc — cong nghé di dwoc nhin (néu c6)

1T Hinh thirc va néi dung giai thuong Nam | Don vi khen thuong
tang
thuong
17.1 | Giai thuong bong lta vang Viét Nam 2010 | BO NN&PTNT
18. Hoat ddng dao tao, tw vin chuyén giao KH - CN va san xuét kinh doanh
TT Hoat dong Pia diém
18.1 | Giang day céc 16p giam dbc diéu hanh (CEO) Tai cac trung tdm & TP. HO Chi
Minh, Gia Lai, Binh Phudc
18.2 | Huén luyén vé Marketing va Selling cho cac doanh nghiép Trén dia ban TP. HCM, Ha Noi va
cac tinh
18.3 | Pao tao vé khoi nghiép cho thanh nién va céc ddi twgng co nhu | TP. Ho Chi Minh va tinh Binh
cau Phudc
18.4 | Tu van chién lugc tham nhap va mé rong thi truong quéc té Cong ty ¢6 phan phan bon Binh
(Campuchia, Lao, Myanmar, Thai Lan) bién
18.5 | Thanh vién hoi dong Khoa hoc Cong ty ¢ phan phan bén Binh

Dién
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18.6

C6 van cho tong giam ddc tap doan ndm sao (bat dong san, phan
bon

Cong ty cb phan Tap doan Nam
Sao

T6i cam doan nhitng thong tin dugc ghi ¢ trén la hoan toan chinh xac.
TP. Ho Chi Minh, ngay 20 thang 3 nam 2022

KY TEN
(Ho, tén va chir ky)

TS. Nguyén Xuin Truong
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